As the current CEO of Coca-Cola, choosing a localization strategy over a global
standardization strategy is critical for several reasons, especially given the current
market environment and competition. Here are the key points.

1. Analysis:

Given Coca-Cola’ s substantial market share, localization is necessary to sustain
growth in saturated markets. Proven successes in regional adaptations and effective
Al-driven strategies further emphasize the importance of this approach to maintain
our competitive edge globally.

(1)Necessity - Market Share and Revenue:

Coca-Cola remains a dominant force in the global beverage market, holding a
market share of 44.9% in the carbonated soft drink (CSD) segment as of 2020.
PepsiCo, our closest competitor, held a 25.9% market share during the same period

(Business Chronicler) (PitchGrade). This substantial lead, however, comes with the

challenge of maintaining and growing in already saturated markets.

(2)Effectiveness - Market-Specific Successes:
Coca-Cola’s strategy of adapting flavors and products to regional tastes has

shown tangible results.In Coca-Cola-10-Q2 2024, Coca-Cola’s localized approach led

to a 5% increase in unit case volume in Latin America and a 3% increase in Asia
Pacific, driven by strong performances in markets like Mexico, Brazil, and India.

(3)Al - Digital Engagement and Technological Integration

Coca-Cola's use of digital tools tailored to local markets has significantly

enhanced consumer engagement. The Coke On app in Japan, with over 50 million
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downloads and a million daily transactions, illustrates the success of localized digital
strategies.In Latin America and India, the integration of Al-powered suggested order
capabilities and customer engagement platforms has driven growth by helping local

retailers optimize their orders and improve sales (Coca-Cola Company).

2.Recommendations:

To ensure Coca-Cola’ s sustained success in diverse global markets, | recommend
adopting a comprehensive localization strategy guided by the 4Ps: Product, Price,
Place, and Promotion.

(1)Product Strategy

To tailor our products to local preferences, we start by designing surveys using
tools like SurveyMonkey or Qualtrics.

These surveys will collect detailed insights into regional consumer tastes,
including preferred flavors and packaging options. The surveys should be distributed
to a representative sample in each target market to ensure accuracy. After collecting
and analyzing the data, we can identify regional preferences and adapt our product
offerings accordingly. For instance, if a particular region favors tropical flavors, we
can introduce or promote fruit-flavored beverages specific to that market.

(2) Price Strategy

Using SAP Integrated Business Planning (IBP), we analyze local economic
conditions ——such as income levels, competitor pricing, and inflation rates —to
develop pricing models tailored to each region.

By setting prices that reflect the purchasing power of consumers in each region,
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we ensure that our products remain accessible while maintaining healthy margins.
Implementing dynamic pricing models allows us to adjust prices in response to
real-time market changes, such as fluctuations in demand or economic shifts,
ensuring that our pricing strategy stays competitive and responsive.

(3) Place (Distribution) Strategy

SAP IBP is also essential for optimizing our distribution network. We begin by
analyzing historical sales data and regional trends to forecast future demand
accurately. Based on these forecasts, we identify the most efficient distribution
channels for each region, whether through local supermarkets, convenience stores,
or online platforms. Coordination with local suppliers and distributors is crucial for
streamlining logistics, ensuring timely and consistent delivery of our products.

This strategy not only enhances product availability but also improves our ability
to meet regional demand efficiently.

(4) Promotion Strategy

To localize Coca-Cola’s promotions effectively, we will tailor campaigns to specific
markets, such as using Bollywood celebrities in India and seasonal packaging in Japan.

By leveraging Google Ads and Facebook Ads Manager, we can segment
audiences by region and culture, crafting ads that resonate locally. Continuous
monitoring of engagement metrics will allow us to adjust strategies in real-time,
ensuring our promotions connect deeply with consumers in diverse global markets,

maintaining Coca-Cola’s brand relevance.



